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The Power Mission

Power Magazine is a new high-end publication
that is directed to an upscale audience. We will
focus on the concept of power: who has it, how to
attain it and what to do with it.

All intriguing facets of power will be explored:
from the profiles of the rich and the famous, to the
stories of the less well-known power players domes-
tically and internationally. Power Magazine will
provide quality content for readers whose interests
are at the very core of the power lifestyle.

Power Magazine's editorial content will include
the stories of the men and women who have
attained power in all areas of life. We will share
insights from celebrities and executives who have
made their dreams come true, so our readers can
expand their own visions by learning from others'
success stories.

Our magazine will highlight all the exciting news
surrounding the powerful: everything from the res-
taurants and clubs they go to, to the high fashion
they wear, the luxury items they purchase and the
vacations they take. We will also feature the high
profile events the powerful attend.

Power Magazine will cover it all: every provoca-
tive, insightful aspect of the concept of power will be
available to our readers.

Loraine Jarblum
Publisher and Editor in Chief
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Competition Analysis

Our goal = to rival many of the fop magazines by delving into a vanety
of topice that nterest the affluent reader, both men and women.

While popular magaznes such as Vogue, In Sfyle, and W offer fashaon,
beauty and celebnty news, they attract a pnmanly female audience.
54% of W's content is devoted to fashion and 73% of their readers are
women. Power Magazine is seeking both men and women readers
with content nclusive of fashion, beauty and celebrities, but also
gpanning the fopice of busness, technology, health, sports, travel and
home. Also, Power will cater o a more successful audience who, on
average, eam more than $100,000 a year. While only 36% of W's
readers are in this mcome bracket, Power Magazine's readers have
more purchasing power than the average reader of any style-focused
Mayazine.

Power Magazine has itz own niche. Town and Country iz an affluent
ifestyle magazine which covers fashion, travel, design, beauty, health
and the arts and anbiques. Simiarly, Robb Report covers these issues

_'i..- for a higher mcome bracket. However, Power features a much wader
- - gpectrum of general interest topics, pnmanly by covering the alluring
l;!_L_._i___.l;J y news of Hollywood and featuring profiles of various successful ndividu-
=Ll alz. Power combines all of the above with business and financial

coverage not found in other ifestyle magaznes.

Power seeks to fulfill the world's mfatuation with Hollywood in a
sophesticated and glamorous way, by profiling notable lifestyles filled
with fame and fortune. Additionally, Power's goal is to provide a
haven of trends, advice and knowledge for those who enjoy the lwwun-
ous life, pinpointing the best of the best, for the Aist reader.
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Targeted Readership

Education:

Attended College: 85% - 95%
Post Graduate Degres; 25% - 35%

-y Employment:
% P, ProfessionalfManagerial: 70% - 50%
Eﬁi_f
i — Households with Incomes over 6 figures: 90%
Personal Income over 6 figures: 85%

Portfolio/Securities Investments of over $1 million: 20% - 30%

Real Estate Value:
Cwwn & home valued over 3500,000 (14x the national average): G0% - B0%

Acquisitions:

Collect sculplures, paintings, antiques o phatagraphy. 50% - B0%
Travel:

Have travelled intemationally in the past year: 40% - 60%

Shopping:
Spend mone than $50,000 annually on fashion and accessones: 40% - 60%
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Affluence

Targeting the Highest 20% of the National Population
Making on Average $121,367 Annually before Taxes

Average Age: 45.4

NMumber of Vehicles: 2.9

Dollar amount of Food Bought away from Home: 54,554
spending 2 imes as much a5 the average American

Alcoholic Beverages: $841

spending 2 fimes as much as the average American

Household Furnishings: $3,484
spending 2.3 times as much as the average American

Apparel and Services: $3,617
spending 2 times as much as the average American

Entertainment: $4,608

spending 2.2 times as much as the average American
Personal Care Products and Services: $947
spending 1.8 tmes as much as the averags Amencan

Reading: $271
gpending 2 times as much as the average American

Siafizfica basad on Consumer Expanditura Survey, 2002, U.S. Departmant of Labor
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Editorial Content

Inside Scoop

Money Matters

Events Calendar

In the Spotlight

Health & Sports

High Society

Fashion & Style

Arts & Entertainment

Travel

Food & Beverages

Top Hit List

Beauty Report

Power Profile
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Editorial Calendar 2007

Spring 2007 F {— T\R \ Summer 2007
- POWER's Top Picks ' ' - The Power Trip: Vacation

- Find Qut Who's Hot in Paradise
- The Fountain of Youth - The Golden List
- Your Guide to Looking Fit Sports, Premeeres, Fashion
and Fabubous - What's Hot: Summer Splurges
- Greatest Sports Legends , - Party Planning
- Going Toe-to-Toe coatal | - Smart Investments: Real Estate,
3 X - The Rich and Famous e Art and Jewelry
\OST POWERFULFEOPLE - Where They Gao, ﬁi"?-r - Top 20 Most Eligible Bachelors
P s Where They Dine and # &g and Bachelonaties
LLT] What They Buy LT e
ISSUE 1 ISSUE 2
Space Reservation: April 29 Space Reservation: February §
Artwork: May & Artwork: February 13
Available: Juna 1 - August 31 Available: March 7 - May 31

- y Fall 2007
POWER.
- The Power of Love:
| Super Celeb Couples
iy - The Bling Generation:
Boy i Young Wealth
- o - Oscar Gold: Profiles
Studio T 32 of the Winners
R g - Mansion Mania: Inside the
Hﬂ'ﬁ!”ﬂ_ﬁ‘;. g Workd's Most Incredible Homes
Gurus .~ U - Top 10 Most Successhul
Enfrepreneurs

ISSUE 3
Space Resendation: July 3
Artwork: August &
Available: September 1 - November J0

Covers will vary according to editorial content.
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Targeted Distribution:
Reaching the Most Powerful People

Percentages based on 70,000 copies printed for launch.

Airline VIP Clubs, Health Clubs, Private
Membership Clubs, Salons, Spas, Art
Galleries, Nightclubs, Restaurants,
Financial Inctifutions.

Distribution subject to change.
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The Luxury Consumer’s Shopping List
Potential Advertisers for Our Affluent Readers

ABC, NBC, CBS, CNN
American Exprass
Aston Martin

Audi

Aweeno Bacara Resort and Spa

BCEG

Babe

Belvedena

Bentley

Beverly Hills Mercades-Benz
Bijan Beverly Hills
BV

Bombay Gin
Bottega Venata
Brioni

Brooks Brofhers
Burberry

Bulgari

Cadillac

Caasar's Palaca
Cabvin Klein

Cartiar
Caza de Campo
Chanel

Chioe

Chapard

Chrigtian Dior
Christie’s

Ciroc Yodka
Citibank

Clarins

Coach

Coldwell Banker
Comwer Girl

Cristal Champagne
Crowm Royale
David Yurman
DeBesars Dismonds
Dodce and Gabbana
Dom Pésignon
Donald .J. Pliner
Dooney and Bowrke
Elizabeth Arden

Ermanagido Zegna
Estée Lauder
Evian

Favara Jawels
Fandi

Fard

Faur Season Hobals
Franck Muller

Gedty

Giorgio Amani
Gray Goasa
Gl

Guass

Harry Winston
Harbal Essances
Harmas

Huga Boss
Infiriti

Jacoh & Co.
Jaguar

dimamy Ghoa
Fodak

Kohl's

Kwiaf Diamonds
La Praria
Lacosie
Lancame Pars
Lear Jat

Leoous

Louis Vuithon
L'Ciraal

Luigi Barrali
Manale Blahnik
Man: Jacohs
Manziano
Masching
Maserati
MastarCard
baxham
MGM

i ki oo

Biu Miu

boit & Chandon

Madorola
Meiman Marcus
et Jels

Ralph Lauren

Ritz-C-ariton
Roberto Cavalli

Rolls-Royos

Saks Fifth Ave.
Samsung
Sea (Goddess Cruise Ships

Stolichnaya Vodka
S, John

Stuar mn

Tahari

Tiffeny & Ca,
Toyota Toumeau
Tumbesry Properties
Van Cleaf and Arpel
¥an Heusen
Valenfino

Yves Saint Lavren
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Rate Card 2006 / 2007

4 Color 1x 2% 3Ix 4x
1 Page 8500 8075 7675 7290
213 Page 6630 6300 5990 5690
1/2 Page 5700 5420 5150 4900
1/3 Page 4160 3960 3760 3580
1/6 Page 1960 1860 1770 1690
2 Color 1x 2% 3x 4x
1 Page 6800 6460 6140 5830
213 Page 5310 5040 4790 4550
112 Page 4570 4335 4120 3915
1/3 Page 3335 3165 3010 2860
1/6 Page 1570 1490 1415 1345
B&W 1x 2X 3Ix 4x
1 Page 5950 5655 5375 5110
23 Page 4640 4410 4195 3990
112 Page 3940 3785 3610 3435
1/3 Page 2915 2770 2630 2500
1/6 Page 1370 1305 1240 1180
Covers 1x 2x Ix 4x
Cover 4 10615 10095 9590 89110
Cover 3 9770 9285 8820 8380
Cover 2 10245 4735 9250 #8780

MNote: Prices are quoted al gross rates, subject to 15% agency commission.
Prices subject to change.
Based on 70,000 copies initial issue and 100,000 copies for issues 2 through 4.

Additional Rates: 10% charge for bleed.
PMS Colors: $600
PMS Metallic or Fluorescent Colors: $750



inm L.t

FROFILES OF FAME & FORTUNE

Digital Ad Specs

All electronic ads must be PC compatible and recewed at final size. Power Magazine is not responsible for ads
not meeting our electronic submessaon requirements, error in ads or misdirected e-mails.

APPLICATIONS
Adobe Photoshop: TIFF's, JPEG's, PSD's accepted. File must meet a manimum 300 dpi requirement and be in
CMYK format.

FONTS

Include a copy of all fonts used m your fles. Be sure to mclude both printer fonis and screen fonts for your
files.

MEDIA
Ads must be submitied via e-mail.

ACCEPTABLE APPLICATIONS
All MAC and PC formatted files.

SIFES
Tnm size of the magazine s 8" x 10 14"

E-MAIL

Send your ads to: Loraine{@Powermagazines.com

Please zip files fo prevent corruption. Include in the subject line of your e-mail the following taghne: "Name of
AdvertizementPublicaton/lzsue Date”

|

—
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